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Executive Summary

This survey was designed to collect information about residents’ views and experiences of the Multi Use Games Area (MUGA), on the Longmead Estate off Sefton Road. The survey was commissioned by Sam Beak, the Leisure and Development Manager. It was divided into two parts to reflect on the opinion of both adults and youths alike. 

The survey and accompanying covering letter was sent out to 210 households selected at random from the Electoral List Database. A total of 21 completed surveys were returned. Please treat this data with caution, as the low response rate suggests that the data is not statistically valid.  However, it will give us an idea about residents’ perception of the MUGA.
Key findings from the survey:

· 76.2% of respondents were aware of the MUGA.

· The respondents find out about leisure activities and facilities through borough boards, newsletters, the press, word of mouth and other means.

· 38.1% have visited the MUGA.

· A large number of respondents who expressed an opinion (77.8%) thought that the facilities available at the MUGA were either very good or fairly good.

· Respondents indicated that they would like to participate in other activities such as Football (5 a side), Basketball, Netball, Volleyball, Korfball and Rounders if organised at the MUGA.

· 43% of respondents thought the facilities gave youths somewhere to go thereby reducing problems associated with anti-social behaviour, 9.5% thought it created more problems.

· 57.1% of respondents feel that the MUGA has not diverted young people away from anti-social behaviour.

· A small number of respondents felt that anti-social behaviour was deeply entrenched in their neighbourhood and believe that it is highly unlikely for any facility to successfully engage the community in order to eliminate this problem.

· 23.8% of respondents felt that the facilities and activities at the MUGA should be widely advertised so that people within the community and the neighbouring area are aware of it.

· Half of the youths who responded use the MUGA to play football.

· Both adults and youths alike have emphasised that the undesirable location of the MUGA, prevents them from using the facilities there.

· The youths liked the size and facilities available there but would like to see more activities such as Tennis and Volleyball there.

1.
Purpose

This survey was designed to collect information about residents’ views and experiences of the Multi Use Games Area. Sam Beak, Leisure Developments Manager commissioned the survey. It was sent to residents on the Longmead Estate. Anybody aged 11 years or over was able to complete this survey.

Epsom and Ewell Borough Council (EEBC) collected the information. EEBC have analysed the data in the report that follows which will inform a plan of activities in the areas surveyed for residents to take part in. The aim of the survey was to gather residents’ views on the facilities at the MUGA and on how to improve them.

2.
Background

In the last year, the old MUGA has been replaced with a new facility in Sefton Road, to encourage youths to utilise the facilities available at there.
Sport has always played an important role in this country, yet alarmingly the government is becoming increasingly aware that it all too often plays a lesser part in the lives of the public than it recommends. National guidelines suggest that the average person should take at least 30 minutes of moderate physical exercise (i.e. the equivalent of brisk walking) at least five times a week. Many adults claim that they simply haven’t the time to include sport into their daily/weekly routines, whilst children continually opt to play the latest computer game than participate in a sporting activity. This situation is contributing to the explosion of the obesity time bomb facing the nation – and with it a whole host of problems for the health of the individual. 

According to the British Heart Foundation, physical inactivity is one of the top ten leading causes of death and disability in the world and is a major risk factor for coronary heart disease, the UK’s single biggest killer. Research has shown that more than a third of adults are currently inactive, participating in less than one occasion of 30 minutes activity a week. A 1990 survey conducted by the GB Sports Council and the Health Education Authority found that most people were insufficiently active for them to derive any benefits from their lifestyles. The activity levels recommended by the HEA (now the Health Development Agency) were not being met by 7 out of 10 men and 8 out of 10 women. The Department of Health estimates physical inactivity is associated with a total cost to the economy of £8.2 billion per year.

Raising the profile of sport and encouraging more and more people to take part in physical activity on a more regular basis will not only reap health rewards for individuals and help to reduce the burden on the NHS, but will also bring about a number of other benefits. Where initiatives have been targeted within socially deprived areas, for example, the positive outcomes reported include an increase in confidence, self-esteem, trust and self-reliance.  Similar outcomes are also achieved where initiatives target people with either a physical, learning or sensory disability, or those from under represented ethnic groups.

 

Levels of anti-social behaviour and criminal activity among young people are a major problem for society as a whole.  The causes of crime and disaffection among young people are complex and it would be naive to think that sport alone can reduce the levels of youth crime in 'hot spot' areas. Over the last 15 years however, sports, outdoor pursuits and constructive leisure activities have been a well established feature of initiatives whose aim is to divert offenders and young people at risk away from crime.

 

Although there is no hard scientific evidence of a direct causal relationship between involvement in sport and reductions in criminal activity, there is growing experiential evidence that sport can play an influential role. Indirectly sport can have an impact by providing challenge and adventure, whilst also giving a sense of purpose to young people's lives.  Sport delivered in a sound ethical framework can engender self-respect, self-esteem, confidence and leadership abilities.

 

3.
Methodology

EEBC designed the MUGA survey and conducted the analysis of the results, as per Market Research Society (MRS) guidance.

The survey and accompanying covering letter was sent out to 210 households selected at random from the Electoral List database on 1st October 2007. The closing date for returning completed surveys to the Consultation and Communications Unit (AKA Service Improvement Unit) was Monday 22nd October 2007.

The households that were targeted for this consultation are made up of a number of traditionally ‘hard-to-reach’ residents including young people, ethnic minority groups and people with language and literacy difficulties – therefore presenting a number of barriers to consultation. Due to time and budget limitations a survey methodology was deemed to be the most appropriate to try to engage with all of the householders. Under ideal circumstances it would have been better to use other research methods, for example, focus groups or one-to-one interviews to engage with as many of the residents as possible and to overcome such barriers.

4.
Results

A total of 21 completed surveys were returned to EEBC. This is not a particularly good response as far as postal methodologies go, however it must be remembered that a large proportion of the households that this survey was sent to are made up of traditionally ‘hard-to-reach’ groups and a number of barriers to consultation were evident. Two surveys had to be sent to residents at the same time to avoid bombarding them with surveys sent within weeks of each other, as well as to save resources. This might have affected the outturn of responses received coupled with the fact that there was a postal strike at the time too.

4.1 Main Results

Part One

.

Q1. Are you aware of the MUGA in your neighbourhood?
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Base 21

72.2% knew about the MUGA (16 respondents in total), and 23.8% (5 in total) were not aware of it. The survey is therefore not fully representative of residents in the Longmead area.

Q2. How would you find out about the leisure activities and facilities available to you in the Borough?
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None of the respondents utilise the Internet or Community / Leisure Centre to access information about leisure activities and facilities available to them in the Borough. Some respondents ticked more than one option.

Other responses include:

· Surrey Children Information Service.

Q3. Have you ever visited the MUGA
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The majority of respondents to this survey have never visited the MUGA (61.9%, 13 in total). 
Q4 If not what has stopped you from visiting the MUGA?

Base 6

A moderate percentage of respondents stated their reason for not using the MUGA (46.2%, 6 in total) and they included:

· No children in the family

· The facility is in a “dodgy area”

· Unaware of its existence

· I did now know it existed and do not have children                                                                                                          

· Retired                                                                                                                                                     
· Wrong age group       
Q5. For what means were you using the MUGA?
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Base 8

20% of respondents use the MUGA for watching / ’hanging out’ (3 in total), - another 20% use it for other reasons. Only a small percentage 6.7% (1 in total) use it for personal recreation / exercise, or to supervise a young person.
Q6. What do you think of the facilities available at the MUGA?
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Base: 9

20% of respondents (3 in total) stated that the facilities were very good, 26.7% (4 in total) stated that they were fairly good, none stated good and 13.3% (in total 2) thought they were poor. Some respondents did not answer this question as is evident in the base number.

Q7. Football and basketball coaching sessions currently run regularly at the MUGA, what other activities would you like to see?
Other responses

Base: 6

· Football (5 a side), Basketball, Netball competitions with possible barbeque events to involve the community

· Netball, Volleyball, Tennis, Korfball and Rounders

· Much more use made of it

· Anything that will keep youths off the streets
Overall the responses were very positive with suggestions given on other activities that could be incorporated as part of the range of services provided at the facility. Apart from one negative comment, respondents portray the feeling of wanting to utilise the MUGA to better engage with the community and help steer youths away from anti-social behaviour. 
Q8. In your opinion, what impact has the MUGA had on young people in the area

	Options
	Responses in %
	Responses in #

	It gives them somewhere to go and play
	28.6
	6

	Keeps young people away from trouble
	14.3
	3

	It creates more problems
	9.5
	2

	No perceived impact
	33.3
	7

	Other
	33.3
	7


Base: 25

The base number of respondents is higher than the total number of people that completed the survey (21).  Clearly a number of respondents have ticked an option then given a reason for their response to this question which has been included as Other in the table above. Overall 18 ticked one option and 7 gave a reason for their answer.
Other responses given

· The number of youths passing through the house with their basket / footballs has increased

· It gives them somewhere to engage and focus on sporting activities. The coaching sessions available help to encourage social and positive attitudes to sports.

· I rarely see it being used
· Kids still play football on the streets
· I was not aware of it
· There seem to be no changes
· Not used properly
Q9. Do you think the MUGA has diverted young people away from anti-social behaviour?
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Base 18

57.1% of respondents (12 in total) felt that anti-social behaviour was still evident despite the existence of the MUGA and 28.6% (6 in total) stated that the MUGA has helped divert youths away from anti-social behaviour. 42.9% (9 in total) gave a reason for their response.

Responses given

· Sports divert youths away from anti-social behaviour

· Boys hang around there, once one of them tried to take our belongings

· Anti-social behaviour is still prevalent in the area i.e. the telephone box in Nimbus Road was recently vandalised

· It gives them somewhere to go and have fun but at the same time, it can lead to anti-social behaviour

· Not well supported

· It demonstrates that sports can be played as part of a team in a good facility and not just kicking a ball at someone’s wall.

· There will always be some young people who will behave anti-socially irrespective of facilities provided

· A waste of money and I’m sure the electricity bill much be expensive

· We still experience the same problems



	

	


Q10. How do you think the MUGA could be used to better engage with the local community and community groups?

Base: 5

23.8% (5 in total) responded as follows
· Advertise it more and hold events there

· If possible use a league of teams to represent groups 

· A centre manager should be appointed

· Activities to be more widely advertised.

Q11. If you have children aged under 18 have they visited the MUGA?
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Base: 19
The majority of respondents stated that the question did not apply to them (66.7%, 14 in total) and 14.3% (in total 3) have children but they have not visited the MUGA. A small number however, have visited the MUGA (9.5%, 2 in total)

Q12. What is your child(ren) age?
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Base: 8

A quarter of respondents had children 12 or under (23.8%, 5 in total), 14.3% (in total 30) had children aged 16 or over and none of the respondents had children aged 13 to15.

Part Two

The response rate for part two of the survey was very poor. Only 4 out of the 21 that responded had child(ren) who participated in the survey.

 Q13. Have you ever used the MUGA?
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Base 4

50% of respondents (2 in total), stated that they have used the MUGA. The remaining 50% (2 in total) have never used it. 
Q14. Why have you never used the MUGA?

Base 2

25% (1 in total) stated that he / she was not aware of the MUGA, a further 25% (1 in total) stated that the activities did not interest him / her. None of the respondents ticked:

·  I do not want to go alone

· The facilities are not easy to get to 

· Other

Q15. Where do you prefer to play/exercise/hang out in the Borough and why?

Base 0

None of the respondents answered this question.

Q16. How often have you used the facilities?
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Base 3
25% (1 in total) of respondent use the MUGA once a week 25% used it once per month and a further 25% use it less than once per month. Out of the 75% that responded, none use the MUGA more than once a week or once every two weeks. However, there is a slight inconsistency and the assumption is that one of the respondents ticked ‘use it less than once per month’, to mean they never use the MUGA because the respondent ticked no to Q13.
Q17. What do you do at the MUGA? 
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Base 3
Half of respondents 50% (2 in total) play football at the MUGA. None of the respondents played Basketball, Cricket or Volleyball at the facilities.

Other responses 25% (1 in total)
· Rounders
Q18. Other than the current Football and Basketball sessions, what activities would you like to see at the MUGA?

Base 2
50% (2 in total) responded to this question.

· Rounders, Netball, Korfball and Volleyball
· Tennis

Q19. What do you like about the MUGA?
Base 1
25% (1 in total) stated that he / she liked the size and facilities available at the MUGA.

Q20. What don’t you like about the MUGA?

Base 3

75% (3 in total) of respondents answered the above question as follows

· It is not located in a nice area

· Boys always hanging around there

· Glass everywhere and teenage boys hang around there all the time. 
Q21. What do you think of the MUGA and the opportunities it provides?

Base 1

25% (1 in total), stated that the MUGA ‘provides both younger and older children a place to have fun’.
5.
Conclusions & Recommendations 
The overall purpose of the MUGA Survey was to collect information about residents’ views and interests in the activities and facilities available in their area. This information will inform a plan of activities in the areas surveyed (Longmead Estate) for residents to take part in, which are engaging and accessible. 
The low response to the survey could indicate that this is an area, which does not hold much interest with many of the residents. However, it must be remembered that many of the households in the Longmead Estate are made up of traditionally ‘hard to reach’ groups – ethnic minority groups, residents with language / literacy issues, and young people, amongst others. It is therefore somewhat encouraging that 21 completed surveys were returned the Consultation and Communication Division of Epsom and Ewell Borough Council in light of all the barriers that presented themselves. Please treat this data with caution, as the low response rate suggests that the data is not statistically valid.  However, it gives us an idea about residents’ perception of the MUGA. 
In order to engage fully with residents in the future, and if the budget would allow it, a triangulated approach to consultation could be implemented whereby one to one interviews and focus groups could be offered in conjunction to the survey. Overall the survey has served its purpose as most respondent are likely to support any activity or event that will promote community engagement and keep young people away from anti-social behaviour.

Recommendations

The need evidently exists for a well planned programme of activities at the MUGA to entice youths into using the facilities. By ensuring that the MUGA is effectively advertised and promoted throughout the Longmead Estate and neighbouring area, it will encourage residents to utilise the facilities available, and in the process promote sports, encourage team work and a better sense of community spirits amongst residents, particularly the youths.
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